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Empower Lawyers to Build Transformative Case
Intelligence with aiR for Case Strategy

Relativity aiR for Case Strategy streamlines knowledge building for litigation teams by surfacing the most up-to-date and
critical case intelligence — instantly and at scale. Use generative Al to auto-extract fact chronologies, summarize depositions
and documents, and accelerate prep for witness interviews, investigations, and trial.

Whether you're running an investigation, preparing for depositions, or crafting your trial strategy, aiR for Case Strategy
bridges the gap between your data and the strategic legal work of building a case.
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Build Your Case, Not Your Workload

Free your team from the manual grind. aiR for Case Strategy automates the time-consuming tasks of fact
extraction, document and deposition summarization, and chronology building — helping lawyers focus on
what matters most: developing the argument, preparing witnesses, and driving outcomes.

By distilling complex case data into clear insights, aiR for Case Strategy helps teams find the signal in the
noise, move faster, and focus on shaping the strongest possible case.

Ei%s Uncover the Story Behind the Evidence

Build stronger arguments by making sense of the evidence — not just managing it. aiR for Case Strategy
helps litigators get deep insight into the key facts, players, issues, and data in their case.

Al-powered summaries, timelines, and witness prep tools help you:

« Identify gaps or inconsistencies in your evidence
« Explore relationships between facts and players
« Confirm actions or challenge opposing narratives

Everything is rooted in your case data and surfaced at the right time.

% Drive Efficient Case Team Collaboration

Break down knowledge silos and bring your team together in one secure workspace that serves as your
source of truth — from early fact development through trial.

RelativityOne provides a collaborative, Al-enabled platform where:

» Facts, evidence, transcripts, and chronologies live together
» Everyone works from the same up-to-date intelligence
« Human strategy is enhanced, not replaced, by Al

By pairing Al-driven efficiency with human intelligence, aiR for Case Strategy becomes not just a repository,
but the strategy hub that drives coordinated, high-impact legal work.

“Relativity aiR for Case Strategy is a game-changer for our litigation team. It cuts through

the complexity of managing and making sense of disparate case data, allowing attorneys to

focus on strategy. From early case assessment to deposition prep, the platform helps us see

the story we're trying to tell while helping our attorneys ramp quickly, bring clarity to data
sprawl, and transform how we build our cases.”

Antonio Avant
Director of Legal Technology
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Here's What You Can Do with aiR for Case Strategy

¢ Get an early read on your case:
Automatically extract key facts, dates, and entities from your documents to quickly surface connections
and identify case strengths and weaknesses

o Develop chronologies:
Map key entities, issues, events, and documents into timelines to understand the “who, what, and when"
and build your narrative

e Summarize key case materials:
Create concise summaries of documents, transcripts, and other case materials so your team can quickly
understand context, spot inconsistencies, and accelerate strategy

o Prepare for testimony:
Generate witness reports, identify exhibits, and create question frameworks tied to your case data so you can
confidently cross-examine witnesses or prepare clients for testimony

o Work with your testimony:
Manage, annotate, summarize, and designate testimony from depositions so your team can quickly pinpoint
key moments, verify facts, and strengthen arguments

Have questions?
Reach out to our team at sales@relativity.com

Relativity

231 South LaSalle Street, 20th Floor « Chicago, IL 60604
+1(312) 263-1177 * relativity.com
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